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Personal computers in 2006

esearch company Gartner has granted
to Computer Business the results of
personal computer sales (desktops,
otebooks and x86 servers) for last
year in the Czech Republic.

Customers purchased more than 782 thou-
sand pieces of personal computers in the national
market throughout the entire last year, which is
nearly a quarter more than the previous year.
Acer is at the head, with more than 17% of mar-
ket share and a by and large average year-on-year
growth. Its achievement is tied to a wide offer of
notebooks with the lowest prices on market.

¢ Results for PC sales in CR for 2006 (in thousands)

up on the third place. The treader, in this
case, was ASUS, which fell behind only by
0,41 %. However its staggering increase by
next to 190 %, merited by a plentiful army
of notebooks with an appealing price/service
rate, was far more substantial. Fujitsu Siemens
Computers could very well rest satisfied with
domestic customers calling for its products, it
managed to increase its market share by whole
two thirds in a single year.

Success of Czech PC producer LYNX is also
noteworthy. LYNX managed to improve its
position on market, despite the major players
competition, and de
facto each 24th com-

illustrated by the difference between the first
and the second rank in both compared seasons.
ASUS once more became the jumper of the
trimester (as well as of the year). Even though
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Growth path of HP’s market share was
almost identical to that of Acer, except that
it was set a little bit lower (market share c.
15 %). Dell was privileged, likewise to EMEA
region, with being constantly treaded on its
heels, yet its share of more than 9% kept it

Source: Gartner Dataquest (January 2007)

vour of HP.

HP sales however didn’t increase fast enough
for the company to sustain at least as substan-
tive share on market as it had enjoyed in the
last quarter of the previous year. This turned
out to be most beneficial for Acer, whose origi-
nal fall behind HP significantly diminished, as

thousand pieces of personal computers sold in
the Czech Republic, which represents approxi-
mately 39,5 % of the year-long volume. Sales in
this period have on a year-on-year basis risen by
nearly 35 %. €
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